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A N A T I O N A L  JOURNAL FOR THE C A N A D I A N  C O U N C I L  ON S O C I A L  DEVELOPMENT 
AND REVIEW OF T H E  BOOK WHO C A L L S  T H E  TUNE 
A survey conducted l a s t  Summer from Vancouver t o  S t .  John's by the Nat ional  
~ o u n c i l  on Socia l  Development revealed the des i r e  f o r  a  na t i ona l  j ou rna l .  I t 
4ould share the  knowledge and experiences o f  community groups across Canada i n  
using t he  media and r e p o r t i n g  on t h e i r  a c t i v i t i e s .  
The Canadian Journal  o f  Communication i s  o f f e r i n g  t o  serve as t h a t  des i red  
"nat ional  j o u r n a l "  by devo t ing  a  sec t i on  t o  these community groups. They a re  
i nv i t ed  t o  send i n  s i g n i f i c a n t  ma te r i a l  f o r  p u b l i c a t i o n .  A t  the same t ime the 
journal w i l l  p u b l i s h  as now a r t i c l e s  on communication and p u b l i c  media f o r  a  
theore t i ca l  underp inn ing o f  n o n - i s o l a t i  ng, i d e n t i  t y - f o rm i  ng media a long w i t h  a  
c r i t i q u e  of the  mass media. The Program D i r e c t o r  f o r  Soc ia l  P lanning and C i t i -  
zen Involvement of the  Soc ia l  Development Counci l ,  Henry Chapin, j o i n s  us i n  
th is  p ro j ec t .  
Chapin, ass i s ted  by A l i s o n  S t i r l i n g ,  has pub l i shed  one of the most s i g n i f i c a n t  
booklets on communication ever  t o  come our  way: Who C a l l s  The Tune. Using the  
Media t o  Promote Soc ia l  Change i n  Canada. (Canadian Counci 1  on Soc ia l  Develop- 
nent, May, 1977, $2) .  It i s  s i g n i f i c a n t  because i t  cen t res  on t he  core of comu-  
n i ca t i  on- -- democrat ica l  l y - c o n t r o l  l e d  p a r t i c i  pan t  media t h a t  go beyond mere re -  
sponses t o  "p ro fess iona l  " p roduc t i  ons . The d i  s t o r i  ng 1  ens of t he  non-par t i  c i  pan t  
aass media tend t o  be a l i e n a t i n g ,  n o t  consensual making. 
I n  f a c t  t he re  i s  no such t h i n g  as mass "communication." As now cons t i t u ted ,  
the mass media do n o t  communicate. They message-make i n  a  one-way a u t h o r i t a r i a n  
s t ructure and t he  t r i c k l e  o f  feedback from the  r e c e i v e r  i s  c o n t r o l l e d  by the  sender. 
The sender seldom knows t h a t  the  r e c e i v e r  knows o r  t h a t  he has even received the  
nessage. I n  shor t ,  no i n t e r a c t i o n  takes place, hence no communication. 
Who C a l l s  The Tune asks "Who decides what i s  f i t  t o  p r i n t .  O r  broadcast ... I n  
a soc ie t y  i n  which the major media en te rp r i ses  a re  supported and c o n t r o l l e d  5y 
these same commercial, p ro fess iona l  and government i n t e r e s t s ,  those who pay the  
money a l s o  c a l l  the  tune." Community, c i t i z e n  and se l f - he lp  groups on l y  become 
news when t he re  i s  a c r i s i s ,  y e t  " they  need media t o  p r o j e c t  t h e i r  v i s i o n  of an 
a l t e rna t i ve  soc ie ty ,  one w i t h  d i f f e r e n t  values and d i f f e r e n t  s o c i a l ,  economic and 
p o l i t i c a l  s t r uc tu res .  " 
"Even the  CBC does n o t  o f f e r  a  t r u l y  p u b l i c  broadcast ing serv ice,  one t h a t  
would make i t s  programming and product ions f a c i l i t i e s  a v a i l a b l e  t o  people i n  corn- 
munities across t he  country,"  Chapin asser ts .  I n  rev iew ing  t he  mass media he de- 
clares, "The most common compla in t  was i n c o n s i s t e n t  coverage, f o l  1  owed, i n  order ,  
by l a c k  o f  access, misrepresentat ion,  l ack  of c o n t r o l  over  content,  l ack  of access 
to media resources and b i  ased repo r t i ng .  
The book i s  a t renchant  ana lys is  o f  mass media and de l inea tes  var ious  ways o f  
how t o  make the bes t  of a  poor t h i n g  and how some smal l ,  f i nanc ia l l y - s t r apped  com- 
muni t y  media a re  t r y i n g  t o  achieve open communication f o r  p r i n t  and e l e c t r a n i c  
forms. 
